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In the salons | Massages, facials, nail care, but no polish
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Male clients relax at the Exclusively Male salon in Kenwood on Wednesday. All-male salons are popping up around the
country, but Exclusively Male has been open in Cincinnati for years.

Closing gender gap,

By Randy Tucker

The Cincinnati Enguirer

There was a time when a
close shave followed by a brisk
splash of Old Spice was the ex-
tent of most men's personal
grooming regimen,

Not anymore.

Day spas, beauty salons and
personal care products are
growing in popularity among
men in the Tristate and across
the country, with fewer of
them seeing such products
and services as exchusively for
Women.

Even hardcore rapper Emi-
nem has been known to turn to
the traditionally female enclave
of the beauty salon for treat-
ment. Us Weekly reported last
year that he was spotted get-
ting a facial at Ole Henriksen
Face/Body salon in Los Angel
€s.
Locally, salon owners such
as Marie Stokes — whose Ken-
wood salon Exclusively Male
has been serving an all-male cli-
entele for 14 years - are taking
advantage of the closing gen-
der gap by providing such serv-
ives - 33 massages, facials

and nail care — without the pol-
ish, of course - just for men,

“When I first came here,
guys were reluctant to get
manicures and facials,” said
Stokes, 34, who bought the
business six months ago after
working at the salon for more
than nine years. “They wanted
to go in the back room so no
one would see them. But over
the years, they've become very
comfortable with it.”

Stokes said the majority of
her customers are business
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Growing market

B The market for men's person-

al-care products is estimated to

men go for pampering

: M Men-only beauty salons, such
i as Exclusively Male in Kenwood,
: are springing up nationally, The
i Reading, Pa.-based American

¢ Male Salon was launched na-

¢ tionwide in 1999,

i M Businesses that traditionally

{ saw more women than men are
i seeing an increase in customers
i as more men grow comfortable

i with going to a salon. Bill Huff-

: man, who manages Hawaiian

¢ Tanning in North College Hill,

: said the percentage of men who
i use his tanning beds has dou-

i bled in the past 10 years.

be growing 11 percent faster
than the women's market annu-
ally, according to Beauty Biz
Week, an industry publication.
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